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Discover® - A Leading Banking and Payments Company

Direct Banking

Total Receivables +7% YOY

Ecot _a = $50Bn in receivables
= Leading cash rewards program
- = 1in4 U.S. households

U.S. Card Issuing = 45 Million Cardholders

= $29Bn direct-to-consumer
deposits

$12Bn personal loans and
private student loans (3™
Largest)

= $5Bn home loan originations
= Online Banking

DISC®&VER

Lending & Deposits

L T—

Customer Engagement

'I 7 Ranked #1 in Customer
YEARS Loyalty 17 years in a row’

1 According to the 2013 Brand Keys Customer Loyalty Engagement Index report

Note: Balances as of June 30, 2013; payments volume and direct mortgage originations based on the trailing four quarters ending 2Q13

Payment Services

Total Volume +7% YOY

= $121Bn volume
= 30+ issuers

DISC®VER

= $161Bn volume

PI“SE = 4,100+ issuers

= 1M+ ATM’s — 117 countries

=  $28Bn volume

Diners Club " 80 franchises

INTERNATIONAL 185+ countries / Territories
= 27 Settlement currencies

Enablement

Our Vision: To be the most rewarding relationship consumers
and businesses have with a financial services company.

©2013 DFS Services LLC DFS Proprietary and Confidential Information. Do Not Copy or Distribute
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Discover® — Global Acceptance Footprint

Connect to a Growing Network

America

9.6MM

Asia
Pacific

9.5MM

Latin
America

Discover Global Network is the
3rd largest payments network in
the world’

= Tripled our Acceptance footprint
in the last 5 years: 25MM
Merchants and 1M+ ATM’s in
117 countries

= Largest Merchant acceptance
network in LATAM and Asia-
Pacific’

=  Grew our volume by over 60% in
the last 5 years to over $307 o5
billion in volume

.i'".':c'?ﬂmﬁ pulse ﬁ M Vs’ @ RuPayy @ ?}nterswirch

EUFISER) e

1. Retail Banking and Research, The Global Payment Cards Market, August 2013
Note -
The map denotes countries or territories with transactional activity in the last year. Total reflects the number of merchant

outlets that accept one or more card brands. Total as of September 2013. DISCOVER
4
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Acquiring Partnerships - Market Leaders

= Aggressive plan to close gap by 2015 - Focus on T+E, major retail
= Signed major leading acquirers within the region

= Qver 80% POS — Austria, Croatia, Czech Republic, Poland, Slovakia, Greece

WorldPay é‘ &) barclaycard g FirstData.
gglobalpayments ELloyds TSB 4 BANK OF SCOTLAND E easycash
Elavonh E@, EFlstData. . . '
, @ oiovoicolecr 5 £ EUROPEAN )
Moneris ) 9globa!peyme‘1s AlB
SOLUTIO ’ Camde
e ]
. ConCardis INTESA |
D Eaﬁgfecoh ot sapiolo  AeS =’i‘e‘r'=' wirecard bank
B@ arssenie 01 SETEFI  /IDCMUTPAY (o oo, scaun
1 POPULAR .
&3 Banamex =
-
% Bancomer VietinBank:

3 {Horc anw
’ I-.-I HDFC BANK

RuPay)

¥

/)'

DISCCVER
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" Discover® Recent News




Recent Strategic Partnerships

A facebook m
T o G v

ARIB Ae S, :_;' SMARTLINK CARD,, JSC
Eo—
e Business 2 Business e Facebook users gift to e Founded by Vietcombank
payments system friends and 15 commercial banks
o o in 2007
e Eliminates paper and ® Prepaid Discover Card
cheques . e 51 member banks; more
| - * One Card - Multiple than 16,000 ATMs and
e Electronic Reconciliation Merchants 100,000 point-of-sale
e Detailed Remittances e Reusable card terminals, 55 million local
debit cards

Discover’s network

* Phase 1, 2014 - enable
Smartlink's ATMs for
Discover and Diners Club
International acceptance
in Vietham

DISCCVER
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Partnership with
Discover® - Global Card




Discover® Global Payments Evolution - Our Approach

New option for global payments —
A flexible, unique concept

Entrenched
Industry Model:
American mega-
brands dominate
the market

Emerging Global
Model:

Alliances of key
regional players are
changing the
payment industry

©2013 DFS Services LLC

€5
ELRSERY
2013
Relationship
with leading
European
Payments
network

2008

Acquisition of Diners Club
with acceptance in over 185

countries/ferritories. -
|

1986

New network in an
established card market.

UnionPa
2./

2005 . / R . ury
Relationship with : . .
e 2013
China's largest network. / Wy . Relationship with Middle
!sa . val S East leading network.
2006 -
Relationship with Jopan's ynterswitch
leading issuer and network. 2013
20MM cards with
- 100K POS locations
in Nigeria.
2006 |
U.K. ATM partnership. )
RuPay)
2012
Relationship with India’s
largest network.
2009
Interac ATM partnership. @
OinaCard
2012
2010 One of the most
Relationship with technologically advanced &
Serbian network. innovative banks in Russia.
@ = OATH
2010 d
E:l::‘,:‘lﬁ'p ‘;‘E‘ s°"‘ﬂk1 - . Relationship with Puerto
ges! network. l..' . ICBC @ Rico’s largest network.
2012 2012
Largest ':re‘:‘i" Issuer o 2005 Largest credit issuer
inindia.  Acquisition of 3rd largest PIN/ in China.

ATM debit network in U.S. DISCOVER

"o r ACK
DFS Proprietary and Confidential Information. Do Not Copy or Distribute



Why Partner With Us ?

» Our focus - to develop partnership opportunities with domestic payment networks

- Benefits of our Network Alliances concept:
* New Choice in cobranding options for international card access

« Expand your Domestic brands, enhance local features, independence,
regulations and other aspects unique to your network

» Our global POS and ATM network offers competitive acceptance
* No onus fees

« Competitive pricing on international spend

* Innovative products in emerging technologies

» Technical expertise and responsive relationship management

« Marketing opportunities for your merchants to our Cardholders — worldwide and
for your cardholders on Discover’s network

DISCVER
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Activity with the Italian Market

To issue Cobrand cards into the Italian market
1. MOU with Consorzio BANCOMAT July 2013: Exploring technical solutions,
regulations and compliance

2. Discussions with Banks and Processors

Two approaches we'd like to discuss:

+ Create a new domestic credit scheme in Italy. This domestic scheme becomes the Discover agent in Italy,
licensed to create Italian on us rules and products

« Keep the Italian market the same as today — Cobrand transactions route to Scheme under Scheme rules

UDDO 0000

e
BANIIHMT

11 T A Bmu
©2013 DFS Services LLC DFS Proprietary and Confidential Information. Do Not Copy or Distribute
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Discover - Card Products and Enhancements

E D-PAS (EMV)

Discover® Zip®

Discover Offers®

Debit Protect®

Internet PIN

Perks eShop*M

, 000000000000 0008008

@ Wy P .l

MyUS.com

®

Spend AnalyzersM

Debit DashboardsV
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Merchant Funded Offers
DISCCVER

13 ~nIns 'Y =l 74
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PULSE® Internet PIN

Secure card-not-present 2" verification product
Reduces expenses by minimizing chargebacks and fraud through online PIN entry.
Currently over 6,000 major US merchants live, and all major US Acquirers.

Adopted by RuPay and UnionPay

Cardholder Benefits: Main Street Savings
= Simple and easy to use — similar steps to POS

the m#use to enter

= No enrollment or redirection inconvenience

Issuer Benefits:

* Fraud chargeback reduction

= Customizable digital PIN pad — brand and colour
= Turn-key marketing material

Merchant Benefits:
=" |ncreased sales — less checkout issues
= Liability shift — turns ecomm into EMV type transaction

DISCCVER

14
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https://www.pulsenetwork.com/common/html/internetPINDebit.html

= Exclusive Marketing Offers

Merchants provide special and exclusive offers for ‘Global Card’ cardmembers. Targeting

shopping and T&E related offers for tourists. Offers are funded by merchants with program

managed by Discover Network.
Cardholder Benefits:

= |Leverages direct merchant relationships
for participation

= Utilize existing Networks’ cardmember
channels to communicate acceptance and
promotions

p HAWAI!
. e SHO
Issuer Benefits: el ameE
priypd
wEl e my

= Merchant and network funded
= Up to 250% volume lift
= Marketing assistance provided

o
2
&

©2013 DFS Services LLC DFS Proprietary and Confidential Information. Do Not Copy or Distribute
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And benefits our Network Alliances
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JCB, BC Global Card &
China UnionPay gift with purchase
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Why Partner With Us ? Summary

= New Choice for Domestic Networks on Brands, Regulations, Independence and
Financials

= Expand your Domestic Brand
= No onus fees, competitive pricing on international spend
= 31 |argest international merchant network
= High spending visiting cards
= Maijor institutions already in partnership with Discover —
— HDFC - largest credit issuer in India
— ICBC - largest bank in the world
— Citibank — Japan — best performing Franchise
— Standard Bank - South Africa
— Rupay - India
— BC Card — South Korea
— Interswitch - Nigeria

= |ncremental new products — Internet Pin, Facebook, Ariba, Spend Analyser, My
US.com

= Complementary products — Discover Zip, DPAS
= Marketing Support for Issuing and Acquiring

DISCCVER
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