ABIl #DimensioneSocial & Web 2016

Aziende, clienti, social media; ri-allacciare
relazioni per migliorare il business,
finalmente.
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@gluca
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minuti al giorno di media

cc: mag3737 - https://www.flickr.com/photos/50318388@N00
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Mobile Social : 2016 =TV : 1980

E NON epiurinnovativesNeNIERi U nuovo.
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“Ultimo accesso: adesso”
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cc: tomislavmedak - https://www.flickr.com/photos/11932978 @N00






Piti contenuti che tempo.
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cc: Tim Green aka atoach - https://www.flickr.co|






La fatica da social (brand




~  cc: Seif Alaya - https://www.flickr.com/photos/131784471@N07



Quanto il social impatta sul business?



Do you want me to,.5¢ honest?



Here comes the social brand




SOCIAL BRAND DNA

I. autenticita’=> purpose; = azione.— racconto
2. Tilevanza = personalizzaziong
3. tilita =>- insegnamento
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desiderano tenersi informati sulle imprese, st loro

prodotti, sulle politiche aziendali messe in atto e si

aspettano che I prodotti in commercio facciano di piu
per loro e per [a comunita di.cui fanno parte.

cc: William Brawley - https://www.flickr.com/photos/93841400@N00




£ Il.conto corrente del social-rand
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» Fare, non parfare
* Rilevanza
« [itilita ',/  Prezzo
» Entertainment > * Advertising
* Formazione | e Promozioni
* Ascolto

o Gustomer Care
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Upcoming Events Caan Al

007 BDeing There Fim Promiere with Lea Drassy
4 Toe 7 PM in POT - Patagona Caedi by e Sea - Enonita, & Nlerested

181 poogie Mmereeted

00T Patagonis WDC Presents: Reject the Atlantic ..,
5 Wed7 PMin EDT - Patagonia Store Washington, DC - W, * Nlersstes

104 pesie raereedind

00T Being There Fien Premiere with Lea Brassy
5 Wod 7 PM in POT - Patagona - Santa Moncs, CA, United * Nlerestnd
16) Sexpin raresied



Patagonia
Septartey 27 ot 200am - ©

“Evory Nignt is unigue, but tThs one hasn Doen done in any form, and i
might Nt ever be repeated.”

As Deautihs as it is daunting — A pamgiding traverse of the Alaska Range
with Gavin McCQurg 8t The Cleanest Line.
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Under the Midnight Sun: A Paragliding Traverse of the
Alaska Range - The Cleanest Line

TO UnOersiand ™S SIOVY yOu Nve 10 UNSONSINd Tt I'm 1ot Oy, Sure Fve had ..
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Misurare le cose nuove con vecchi e saggi indici
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Be awesome, Influencers will follow.




| miel contatt

24 gianluca@diegoli.com
minimarketing.it | diegoli.com
R @gluca




